
Recently, people’s lifestyles have been changing, as exempli�ed 
by avoiding going out and teleworking. The Suminoe Textile 
Group will further strengthen its e-commerce business and web 
marketing in the interior �ttings business to address social issues, 
thereby meeting new values and needs. In our e-commerce 
business, we will reinforce distribution channels so that customers 
can purchase products with 
peace of mind without going 
out. As for web marketing, we 
will focus on information 
dissemination via social media 
and presentations of new 
products through digital 
exhibitions. In this manner, we 
will continue to make proposals 
suited for new lifestyles.
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I consider it a duty of the Human 
Resources Department to create a 
working environment where 
employees can maximize their 
performance. During the COVID-19 
crisis, it is important to establish the 
environment needed to continue 
business operations with top priority 
given to employees’ safety. Even in 
the post-coronavirus period, we will 
continue to utilize new options, such 
as online meetings, training and 
interviews, which have become 
prevalent due to the pandemic, and 
apply work-from-home guidelines.

In the age of living with the 
coronavirus, working from home has 
become commonplace. It is therefore 
necessary for the Information 
Management Department to 
promote online applications and 
digitization. To begin with, we are 
now working to create an 
environment to encourage the 
widespread use of communication 
tools across the Company. In the 
future, we are going to establish a 
system foundation that can cope with 
various changes in consideration of 
the convenience, security and costs.

The COVID-19 pandemic is yet to 
subside. The Company must 
continue to pursue an “organization 
where employees can feel job 
satisfaction” and a “�exible and 
resilient organization that can 
survive society” in the age of living 
with the coronavirus as well as the 
post-COVID-19 period. The key to 
growth of the Suminoe Textile Group 
lies in whether or not we can 
advance workstyle reforms while 
adapting to the New Normal.

I do my work while referencing the 
real color samples and prototypes. As 
such, initially I could not complete 
my job only with my personal 
computer, so working from home 
was ine�cient for me. However, now 
I am �nding a better way to proceed 
with my work from home by setting 
a �rm schedule. I believe that the 
recent pandemic has paved the way 
for a �exible working style.

Under the impact of the COVID-19 
pandemic, our working styles are 
rapidly changing. Through staggered 
working hours and working from 
home, all the members of our 
department were encouraged to 
proactively review our conventional 
business procedures. Moreover, since 
I worked from home while my child’s 
school was closed, I was able to 
increase meaningful time with my 
family. I feel that I can maintain 
forward-looking attitudes, despite 
many di�culties due to ine�cient 
work and limited going out.

My department actively introduced 
Internet fax (online or cloud-based 
fax) and new communication tools 
on the occasion of implementing the 
work-from-home system. I hope that 
the introduction of these tools and 
working from home will become 
widespread Group-wide. The 
ongoing pandemic has provided us 
with a good opportunity to review 
and improve not only the Company’s 
initiatives but also individual 
employees’ current business 
procedures in response to the 
changes in working styles.
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Paving the Way for a Flexible Working Style

Establishing a System Foundation

The Key to Growth Is to Advance 
Workstyle Reforms

Proactive Review of Our Conventional 
Business Procedures

Active Introduction of New Tools

Workstyle Reforms for Living with 
the Novel Coronavirus

Now it is di�cult to conduct sales activities by meeting with 
customers in person as frequently as before. As a new means of 
sales promotion, we published videos that explain our products 
on a video distribution site. The moving images provide 
easier-to-understand explanations on di�erences between 
general and functional products, 
including water repellency, stretch 
property and other features of our 
wallpaper. Customers can view 
these videos repeatedly whenever 
they have time. These videos also 
can be used as learning tools for 
our employees. For this reason, 
we are planning to distribute 
the video content 
continuously.

Bus curtainsCurtains for medical, welfare 
and educational contracts

Mat for nursing care beds Car mat
→ For details, see p.18.
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Anti-miteDeodorant Antibacterial

Anti-virus Antiallergic

Deodorant Antibacterial

Anti-virus AntiallergicContinuing to Utilize New Options

The Suminoe Textile Group has worked on antibacterial processing 
technology for around 20 years. In the interior �ttings business, we 
have marketed carpets and curtains developed by using 
CLEANSE®, a Kurabo Industries' antibacterial and anti-virus textile 
�nishing technology, targeting medical, welfare and educational
facilities since about a decade ago. We have also o�ered トリプル
フレッシュ®デオ (TRIPLE FRESH DEO)*, which was developed based 
on our unique deodorant processing technology. トリプル
フレッシュ®デオ (TRIPLE FRESH DEO) is characterized by not only a 
deodorant function but also the multiple functions of antibacterial, 
anti-virus and antiallergen activities. This technology has been

applied to nursing care bed mats and wheelchair cushions, both of 
which feature a deodorant function. By adding an anti-mite 
function to トリプルフレッシュ®デオ (TRIPLE FRESH DEO), we have 
also developed クインテック® (QUINTECH), which has been used in 
car mats. At present we are working to expand the lineup of our 
antibacterial and anti-virus products and propose interior materials 
for automobiles, trains, and buses. The Group will continue to 
develop processing technology suitable for each product, thereby 
evolving its businesses that protect people’s safety and comfort.

* There may be restrictions depending on the intended use of the product 
and the required performance. Please contact the sales o�ce for details.

Strengthening the Development of Antibacterial and Anti-Virus Products

Making Proposals for New Living Spaces through  
E-commerce Business and Web Marketing

Initiatives for Sales Promotion in Response to the 
New Normal Age

All business segments

SUMINOE Co., Ltd.

RUNON CO., LTD.

O�ering Products That Help Resolve Social Issues

O�ering Services in Response to Changes in Lifestyles

Antibacterial Anti-virus
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